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F—H T Sports and Business (14 $RF))
TR S A1R: Business in Sports

HRERIES K-

— Key words:

I. giant, revenue, athlete, retain, track, contribute, fit, logo, innovative,
boom, reinforce, presence, principle, implement, strategy, endorse, gear,
champion;

II. loom, horizon, trendy, gym, rugged, sink, fancy, inextricable, pitch,
transfer, hiking;

— Phrases

I. move on, put sth. into practice, capitalize on, contribute to, name after,

impose on, contract out, a fair share of, cash in, at the heart of, in turn,

dream of, close to;

I1. roll in, prop up, call in, associate with, set out, put out, freshen up (with);

find fault with, save face, red flag

— Word Study: settle, suppose, convince, pursue, respond

— Useful Structures: far from sth./ doing sth., assuming, see ... as

B XA

— Expressions: Expressions of “Complimenting”
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B
— Grammar: The Future Expressions
— Reading: Catalogues

— Useful Structures: while doing sth.
with a ... percent market share

% B8 Ownership (12 #RE)
T BRI % 51R: Business Ownership

ERES A

— Key Words:

I. proprietorship, corporation, debt, legal, formality, specify, dissolve,
withdrawal, dividend, conglomerate, assets, utility, offset;

II. productive, resources, enable, input, output, earnings, maximum profit,
motive, executive, boost, discount, bonus, monopoly, regulation

— Phrases

I. start with, close down, run out of, consist of, in most cases, be liable

for, account for, be subject to, have advantages over, go into debt, no more

than, in the extent of, be considered as;

II. amount of, base on, be dissatisfied with, compete for

— Word Study: differ, define, dominate, extend, represent

— Useful Structures: vary in (size ...); range from ... to; in the form of; get

sth. Done

by i Bl T

— Expressions: Expressions of “Asking or Offering favors”

A
— Grammar: Passive Voice of Verbs
— Reading: A Journalist Article
—Lexical Knowledge (il 2% %01H):
suffixes: -ness, -ship, -hood, -tion / sion, -ment

28 = 5T Fashion (14 {£5})
TR %0H: Fashion

ERES A
— Key Words
I. fashion, interior, fad, classify, identify (with), compete, originate, imitate,
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celebrity, mature, adopt, mod, appeal (to), disapprove (of), dye, artificial,
fabric, affordable;
II. tailor, capitalism, proliferation, outlet, globalize, source, warehouse,
textile, fur, apparel, enable, participant, journalism, editorial, critique,
guideline, commentary, blog, profound, taste, found, feature, dedicate,
coverage, merge.
— Phrases
I. speak of, be concerned with, hand down, trickle down, base ... on, in a way,
rather than, in addition;
II. custom made, on order, seek after
— Useful Structures: in ... sense (in its broad sense)

more than (more than simply imitating ...)

come to be in the eye of

B HZZ R icRE:
— Expressions: Expressions of “Concern, Consolation and Encouragement”

AR

— Grammar: Past Simple
— Reading: Bar Graphs
— Special Use: Words Used to Describe Clothing

FIUEIT Promotional Mix (14 BEAT)
THEBE SR : Consumer Satisfaction

BERES A
— Key Words
I. bargain, trick, extort, silly, innocent, novelty, whereupon, rush,
breathtaking, impertinence, plead, outrage, sane, trifle, extravagant, loo,
sticky;
II. persuade, rational, checkout, counter, thought-out, vulnerable, economy,
dependability, convenience, rock (music) , nutritious, package, intelligent
— Phrases
I. to start with, might as well, for the sake of, in one’s defense, as though, for
one’s life time, pile up, fall for, serve sb. right, all the same;
II. go beyond sth., at other times, for pleasure
— Word Study: available, stock, advance, supplement
— Useful Structures: I feel certain that ...;

It will sell well.

even though ...
do a good job
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B bR

— Expressions: Expressions of “Complaining”

AR

— Grammar: Present perfect
— Practical Reading: Advertisements of Bargains
— Special Use (L TiH7%) : Subjunctive Mood of Verbs (1)

SEFHEIC Management (14 BRET)
TR %% The Areas and Structure of Management

ERES A
— Key Words
I. vice, janitorial, survival, oversee, inventory, foreman, sound, evaluate,
compensate, gather, disseminate, emergence, division;
I1. majority, reputation, specialist, senior, junior, associate director, secretary,
dispatch, consignment, ledger, credit, auditing, stationery, pool, layout,
workmanship, correspondence, clerical
— Phrases
I. deal in, a variety of, in contrast, put emphasis on, engage in;
II. in charge of, link with, carry out
— Useful Structures: among other things
at...level (s)
see (to it) that . . .

B bR

— Expressions: Expressions of “Making Appointments”

AR

— Grammar: A Review of Verbs
— Reading: Company Organization Charts
— Special Use (L TIHTE) : Subjunctive Mood of Verbs (2)

F-HEIT Interview (14 BEA)
TR &5H: Knowledge About Interview

EREEA:
— Key Words
I. myth, tip, obtain, incompetent, accommodate, expectation, appeasement,
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ingratiating, encounter, transact, authenticity, wisdom;
II. cover, relevant, evidence, crisp, inspiration.
— Phrases
L. get rid of, do one’s best, become/be used to, lose touch with, get in touch
with, get... nowhere, a middle ground, hang loose, turn off, no dice, feel
free to, lie with, be oneself, for a change, at times, in effect, change one’s
mind;
I. build up, at ease, turn into, take over— Word Study: imperative,
scheduling, commitment,
— Useful Structures: neither... nor (either ... or)

with an open mind

be in a position to

so ... that ...

keep an eye on

B bR

— Expressions: Interviewing People

AR

— Grammar: Plural Forms of Nouns
— Reading: CV and Application Letters
— Special Use (L TiH7%) : Plural Forms of Nouns

% )\HJT Trademark (14 $REF)
TR SAN: Trademark, Brand & Logo

HEES R
— Key Words

I. trademark, term, format, slogan, vehicle, forge, compatible, intrigu
provocative, confuse, consistent, thrive;
II. criterion, affix, deceive/deceptive, channel, bar, allegation, demise
— Phrases
I. speak of, distinguish ... from, extract from, after all, become familiar to;
II. in connection with, be up to, in conflict, in confusion with, go to great
length, infringe on, in time.
— Word Study. insurers, insurance, policies, policyholder, premiums,
beneficiary, cover, coverage, actuary, claim
— Useful Structures: prep. + which clause (by which ...)
pseudo-cleft sentence (what we mean is ...)
as to + wh-clause (as to whose product ...)

“as” as a pronoun (as was the word ...)
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B PR

— Expressions: Expressing Intention

B

— Grammar: Subject and Verb Agreement (1)

— Reading: Case Study

— Special Use (& T H7%): Subject and Verb Agreement (1)
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